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Thank you for considering Trendesign. I feel a blend of award-winning creative,
production expertise and sound project coordination are the right choice to ensure

the success of any marketing & communication efforts.

Trendesign is a full service advertising and design consultancy specializing in the
integration of print and electronic media. Founded in 1996, Trendesign has
consistently ranked among the top award winners in the American Advertising
Federation 5th District ADDY Awards competitions. Thirty-seven (37) ADDYSs
have been awarded to Trendesign for print marketing and interactive design in
categories that include web site design, kiosk interactive media, logo/identity
design and print collateral material demonstrate expertise in both electronic &
traditional print media. Well-rounded experience in communication, not just

technology, set Trendesign apart both locally and nationally.

Major clients include Ponderosa Steakhouses (Dallas), Summa Health Foundation
(Akron), Akron-Canton Airport, Our Lady of the Elms (Akron), Brouse McDowell
(Akron), The Euclid Chemical Company (Cleveland), Inventure Place / National
Inventor’s Hall Of Fame (Akron/Washington DC), Cozymel’s Mexican Grill
(Dallas), Excelsior Marking (Stow), Teledyne Fluid Systems/Kaller Gas Springs
(Brecksville), Portage Country Club (Akron), Stark Development Board (Canton),
CEC Entertainment / Chuck E. Cheese's (Dallas) and Jilly’s Music Room (Akron).

I look forward to talking with you very soon.

Best Wishes,

Yool

Michael Houseman

Principal, Creative Director
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0 TRENDESIGN advertising | interactive | marketing Logo Designs - Akron-Canton Airport | Oliver Printing Company | CEC Retail Product
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0 TRENDESIGN advertising | interactive | marketing Akron-Canton Airport — Identity



AKRON « CANTON REGIONAL AIRPORT
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Uncomplicated. Uncompromising.
The Akron-Canton Regional Airport
is your best travel destination.

AKRON = CANTON REGIONAL AIRPORT

You want the Akron-Canton Regional / 1 UNCOMPL]CATED UNCOMPROM'S'NG

TRENDESIGN advertising | interactive | marketing Akron Canton Airport — Marketing
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TRENDESIGN advertising | interactive | marketing Meridia Health System — Event Program
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o TRENDESIGN advertising | interactive | marketing Portage Couniry Club — Gala Invitation | Event Book
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Chuck E. Cheese’s — Identity | ROP Newspaper Ads | Interior Graphics



EUROCOSMETICA NA ORANGEHILLAUDIO e

0 TRENDESIGN advertising | interactive | marketing Logo Designs - Eurocosmetica NA | Orange Hill Audio | Digital Color Imaging



K

Im Ve nie

Co

Owner
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Products for Natural
Body Care.

EUROCOSMETICA NA

smart beauty. natural products,

o TRENDESIGN advertising | interactive | marketing Eurocosmetica NA — Direct Mailer | Point-of-purchase | Product Brochure



o TRENDESIGN advertising | interactive | marketing Orange Hill Audio — Business Card



SECOND HAND

Doesn’t Mean

SECOND RATE

INTRODUCING CHAPTER 2... ‘ Sxeiiag e et ¢ cind ohanad

With funding from Knight Foundation,
Chapter 2 Used Clothing offers professional
attire and carcer skills training to low-income
women seeking employment,

WANT TO HELP?
Make a gift of lightly used clothing.
Call (305) 762-6400.

WHY DOES KNIGHT FOUNDATION
SUPPORT CHAPTER 2°?

We're a national funder seeking to act locally in Miami

and 25 other communities where Jim and Jack Knight

owned newspapers, We're investing over the long haul in
nonprofit organizations like Chapter 2 working in Overtown,
in East Little Havana and in Broward County’s Sistrunk
neighborhood. Our goal is to help provide the people living
there the skills, knowledge and support to get homes and jobs.

WANT TO KNOW MORE

ABOUT OUR WORK HERE?
QOur new, easier-than-ever online letter
of inquiry starts the conversation

for prospective grant-seekers,
Visit www.knightfdn.org/apply.

John 8. and James L. The John S, and I_Iames L. lllcnigi-n Foundation .
- " romotes journalism excellence worldwide an
nght Foundatlon ?nvcsls in the vitality of 26 U.S. communities.

www.knightfdn.org

Habitat for Humanity in Overtown

Since 2001, families in Miami's Overtown neighborhood
have worked with Habitat for Humanity of Greater Miami
to build 45 residences - the first new units to be built there
in more than two decades. Grants in 2001 and 2003 from
the John S. and James L. Knight Foundation helped
acquire properties and purchase construction materials,

Want to help?
Visit Habitat for Humanity of Greater Miami at
www.miamihabitat.org.

John S. and James L.
{F Knight Foundation

www.knightfdn.org

Why does Knight Foundation

support Habitat for Humanity?

Knight Foundation is a national funder acting locally in
Miami and 25 other communities where the Knight brothers
owned newspapers. We're investing over the long haul in
nonprofit organizations like Habitat for Humanity in an
effort to transform places like Overtown, East Little Havana
and Broward County’s Sistrunk neighborhood. Our goal
is to provide residents there the skills, knowledge and
support to get homes and jobs.

Want to know more about the foundation?
Our new, easier-than-ever online letter of inquiry

starts the convi ion for prospective grant

Visit www.knightfdn.org/apply.

The John 8. and James L. Knight Foundation
promotes journalism excellence worldwide and
invests in the vitality of 26 U.S. communities.

TRENDESIGN advertising | interactive | marketing

Knight Foundation — Public Relations Ads
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TRENDESIGN advertising | interactive | marketing Our Lady of the Elms — Open House Invitation
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o TRENDESIGN advertising | interactive | marketing Our Lady of the Elms — Marketing Collateral
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MERGER & ACQUISITION SERVICES

O TRENDESIGN advertising | interactive | marketing Logo Designs Acoustix Product Logo | StarPalm Identity | Tereesolve Corporate Logo



0 TRENDESIGN advertising | interactive | marketing StarPalm Merger & Acquisition Services — Identity | Marketing Collateral



Roadway Express, Inc
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0 TRENDESIGN advertising | interactive | marketing Roadway Express, Inc. — Corporate Identity Standards
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TRENDESIGN advertising | interactive | marketing Brouse McDowell, LPA — Identity
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INFO & ANSWERS HOW WE CITIZEN EVENTS MENU JoBS CARRY-OUT
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RUAKRON'S BEST NIGHT OUT

o TRENDESIGN advertising | interactive | marketing Jilly’s Music Room — Poster, Website & Menus




Michael Tren Houseman

Education

Summary of
Experience
and Skills

Organizations

Case Western Reserve University, Cleveland, Ohio 1998 - 2012

The Weatherhead School of Management
Master of Business Administration, May 2010

Coursework: Accounting for Business Executives, Statistics &
Quantitative Analysis, Managerial Marketing, Economics, Leadership
Assessment & Development, Corporate Finance, Intemational Trade &
Finance, Competitive Strategy, Operations Management, Project
Design & Implementation, Corporate Development, Legal
Environment, Managing Financial Risk & Real Options, Innovation,
Execution/Change, Financial Value Creation.

International Tour Study (2 weeks): Malaysia and Vietnam

Kent State University, Kent, Ohio
School of Visual Communication Design
Bachelor of Fine Arts Degree, May 1989
/ 8 Y 1990 - Present
e Founded and lead an award-winning advertising, design, and
interactive consultancy

American Advertising Federation - Akron (AAF-Akron)

Board Positions
Vice President, Treasurer, Communications Chair, Addy Awards Chai

Over twenty years of membership and engagement. Administered all
aspects of this 90+ year old professional organization. Responsible
for Annual Addy Awards competition for 3 years including selection
of judges, administer and oversee of rules, awards ceremonies and
board liason to the national American Advertising Federation (AAF),
the competition’s sponsor. Served as Treasurer overseeing contracted
accounting firm in the administration of non-profit organization’s
financials. Published organizational newsletter and event promotion
as Communications Chair. Organized and executed events and
speaker series.

The American Institute of Graphic Arts (AIGA) - Cleveland - Member

Professional References Available on Request.

e Designed and implemented multi-million dollar business-to-
consumer and business-to-business marketing and advertising
campaigns (print, interactive, public relations)

e Identified and cultivated new business opportunities

e Adept at presentations, creative pitches, and budget proposals
e Expert-level graphic designer, creative director, and team leader
e Over 20 years of staff management experience

¢ Designed and implemented branding and identity programs
(international, national, and regional)

¢ Architect and manager of online games, ecommerce, and data
systems

¢ Specified and supervised installation/maintenance of web servers

e Responsible for legal, compensation, and contracts related to the
advertising industry and employees


Jill Bacon Madden
Cross-Out
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